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A TRUSTED 
PARTNER

A PERSONALISED  
CUSTOMER EXPERIENCE
 
We know you don’t want your customers’ brand experience to 
end the moment they purchase. We can provide personalised 
email and text notifications that come from your brand, not ours, 
supporting loyalty and giving you more control of the full end-
to-end customer experience. 

DELIVERING JOY
 
We understand that your customers are 
making an emotional purchase when they 
shop with you; your products bring them joy 
and we love being a part of that journey.  

As a premium brand, we know that 
excellence, reliability and speed is key 
to maintaining your competitive edge 
and upholding the high standards your 
customers enjoy and expect when engaging 
with you. The final doorstep delivery is a key 
part of this journey. We own our delivery 
routes and control the process end-to-end, 
meaning we deliver a premium experience 
from start to finish. 

At DHL Express we are a trusted partner of many of 
the leading names in the luxury goods market. For 
decades, we have pioneered solutions to meet the 
needs of designers, retailers and some of the world’s 
most glamorous fashion events – and we have made it 
our mission to give these businesses an edge behind 
the scenes.

DHL has supported London Fashion Week for over a 
decade, both as a partner and as a logistics services 
provider, and since 2017 we have also collaborated as 
a patron of the British Fashion Council. We have 
worked alongside some of the biggest names in 
fashion to improve lead times, accuracy, availability 
and reliability in logistics solutions.

Our dedication to the fashion industry also goes 
beyond logistics – as a promoter of talented young 
designers, sponsor of prestigious awards, and 
champion of sustainability in fashion.

A network covering more than 220 
countries and territories worldwide. 

220

E-COMMERCE, IT’S BE FAST OR BE LAST. 
AND WE DON’T DO LAST.



GROWING YOUR 
E-COMMERCE  
IN THE AGE OF 
IMMEDIACY  

HOW DOES YOUR 
E-COMMERCE 
WEBSITE SHAPE UP? 
 
From counsel on how to improve the 
performance of your e-commerce platform 
to showing product reviews and promoting 
your sustainable practices, we can provide 
a personalised consultation with the DHL 
Express E-commerce Health Check. 

E-COMMERCE: THE INTERNATIONAL 
OPPORTUNITY
With more than 2 billion online shoppers worldwide, are you ready to seize 
the opportunity of international e-commerce? To make sure your business 
is prepped and open for international business your website needs to act as 
your storefront to the world. Follow our top recommendations to prepare 
your e-commerce website for international trade.

E-COMMERCE WEBSITE HEALTHCHECK 
 n Tell your customers you sell internationally

 n Offer your website in multiple languages

 n Offer different currencies and payment options

 n Include duties & taxes within your product pricing

 n Offer an express service internationally 

 n Keep your customers informed with proactive delivery notifications

As a passionate supporter of British business, 
DHL Express and our team of international 
and e-commerce specialists, is here to 
support you with guidance to ready your 
business for international e-commerce 
success. We help many of our luxury  
goods customers consider how to remove 
barriers to purchase and increase  
customer satisfaction. 

Our advice includes international 
e-commerce growth support, using bespoke 
tools and analysis of customer profiles 
visiting your website, through to logistics 
support covering customs advice, pricing 
strategies for duties, tax and shipping and 
best practice for easy returns solutions.  

With industry and logistics knowledge in the 
220 countries and territories in which we 
operate we are also at the forefront of 
understanding how each country is adapting 
during these recent challenging times. 

We are living in the age of immediacy  
where a taxi can be ordered in minutes, 
movies streamed in seconds and consumers 
purchasing products want it yesterday.  
The global DHL Express network has the 
capability to support you to deliver all over 
the world and keep your e-commerce 
operation running smoothly. We can help  
you to create a competitive advantage  
with delivery options to meet your 
e-commerce needs.
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92% of shoppers are likely to make a 
future purchase to retailers that offer 
easy returns.

64% of retailers said post-purchase  
experience is a high priority for them  
in 2021.

92%64%

Retailers who offer premium shipping 
grow 60% faster than those who don’t.

Retailers who offer DDP grow at 
double the rate of those that don’t.

28% say slow delivery puts them off 
international shopping.

30% of people, during a recent  
study of delivery offerings, would 
deliberately choose retailers who  
offer a premium delivery option.

60% 28%2XTHE
RATE

30%
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SUSTAINABILITY

THE CIRCULAR ECONOMY  
 
This new model can help drive efforts to conserve products and resources  
by ‘closing the loop’ by minimising waste and promoting reuse at each  
stage of the trade cycle.

The circular economy aims to keep products, equipment and  
infrastructure in use for longer, improving the productivity  
of resources, and is based on three core principles:

 n 1.  Design out waste and pollution

 n 2.  Keep products and materials in use

 n 3.  Regenerate natural systems

We are passionate about 
driving sustainability  
within the logistics  
industry but also work to 
help our customers get on 
board with sustainability 
efforts that shoppers are  
looking for.

74% of customers say a company’s  
sustainability practices matter more 
 than they did a year ago.  
(Salesforce, 2019)

88% of customers are  
more likely to be loyal  
to a company which supports  
environmental issues. (Cone)

50% of digital customers  
state that environmental  
concerns impact their  
purchasing decisions.  
(GlobalWebIndex)

OFFSETTING YOUR EMISSIONS
Our GoGreen Climate Neutral Service provides the following benefits to your retail business;

Reliably calculate  
your CO2e emissions.

Neutralise your CO2e emissions  
through approved environmental 
protection programs.

Offset the CO2e emissions 
from your shipments 
traveling by air or road.

The credibility that the entire process  
is verified by an independent body 
accredited by the Société Générale  
de Surveillance (SGS).
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SUPPORTING
SUSTAINABLE RETAIL 
 
As we help businesses go further, we are committed to supporting 
them grow sustainably. GoGreen is the programme helping to drive 
DHL’s wider goal to reduce all our logistics-related emissions to 
net-zero by the year 2050. Our GoGreen services give businesses a 
transparent look at their carbon footprint, allowing them to improve 
their sustainability credentials – an accolade their customers are 
valuing more than ever as they look beyond the label to consider  
the environmental impact of their purchase.

TAKE THE POSITIVE FASHION 
HEALTH CHECK
If you’re considering your environmental 
impact, then you’re making good strides to 
improve your sustainability credentials – but 
we want to help you go further. Answer a few 
simple questions to find areas to improve your 
brand’s impact on the environment. 

Take the Health Check https://
dhlpositivefashion.co.uk/

POSITIVE FASHION INITIATIVE 
In collaboration with the British Fashion 
Council, and NGO Julie’s Bicycle, DHL 
developed an insightful White Paper which 
addresses the environmental impacts of  the 
global fashion industry. Download the paper 
for recommendations on sustainable 
practices and future-facing solutions.
https://cdn-dhlguide.pressidium.com/
wp-content/uploads/2019/12/Fashion_
and_Environment_White_Paper.pdf

REDUCING EMISSIONS

We’re committed to reducing emissions across our network, through investing in 
 n  Our Road Fleet – in the UK by 2030 we aim to be delivering in 100% electric vehicles or  

city-hub cargo bikes.

 n  Our Air Fleet – we are replacing aircraft with the latest fuel-efficient airplane and investing in 
sustainable aviation fuels which reduces emissions by 80%. By 2024 DHL will take sustainable 
aviation further by introducing a fleet of 12 electric aircrafts.

 n  Our Sites – we’re creating greener hub operations with green electricity across our sites. 

https://dhlpositivefashion.co.uk/
https://dhlpositivefashion.co.uk/
https://cdn-dhlguide.pressidium.com/wp-content/uploads/2019/12/Fashion_and_Environment_White_Paper.pdf
https://cdn-dhlguide.pressidium.com/wp-content/uploads/2019/12/Fashion_and_Environment_White_Paper.pdf
https://cdn-dhlguide.pressidium.com/wp-content/uploads/2019/12/Fashion_and_Environment_White_Paper.pdf


HOW WE DELIVER 
FOR OUR 
CUSTOMERS
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NAVIGATING DUTIES AND  
TAXES TOGETHER
 
With shoppers concerned about hidden costs when 
online shopping, any surprise charges could damage your 
relationship with your customers. We offer a Delivery Duties 
Paid (DDP) service, allowing you to bill all duty and taxes back 
to your account and absorb these elsewhere, for example in 
the pricing of your products. We can also support with your 
returns policy to ensure you avoid any unnecessary taxes. 
Changing your pricing strategy to include duties and taxes can 
really help your profits – in fact, retailers who ship offering a 
Delivery Duties Paid (DDP) service grow at double the rate. 

70% of online shoppers worldwide 
choose to prepay local duties and 
customs at checkout

70%

RETURNS
As quickly as customers expect to receive 
their delivery, they also expect to be able 
to simply and quickly return any unwanted 
items. So, while planning for customers 
to return your items might feel counter-
intuitive, it’s a huge consideration in 
shoppers’ path to purchase. In fact, 66% of 
online shoppers check a retailer’s returns 
policy before making a purchase and 49% say 
a retailer’s online return policy has deterred 
them from making a purchase. So, if you 
don’t make it easy for them, they simply 
won’t buy anything in the first place.

INTEGRATING WITH 
YOUR PLATFORM
We like to make things as easy as possible 
for our customers, giving you more time to 
do what you do best. DHL Express services 
can seamlessly integrate with many leading 
e-commerce and marketplace platforms, 
simplifying your outbound and returns logistics.

WE TAKE SECURITY  
OF YOUR LUXURY  
GOODS SERIOUSLY
Working in such a fast-moving and dynamic 
operational environment, security is a top 
priority for us at DHL Express. We’re proud 
to have hundreds of facilities around the 
world accredited with the Transported 
Asset Protection Association (TAPA) security 
certification. This independently audited 
certification is widely respected as the leading 
security standard in this sector and confirms 
that we have implemented the highest 
security standards for transporting high-value 
shipments through our supply chain. 

Change delivery

Change Delivery Date Leave in Safe Place 

Leave with neighbor  
or concierge

Collect from Service Point

Alternative address Vacation hold

delivery.dhl.com

From
Acme Corporation

Current
Change Delivery Date

Available options for this shipment

shipment details

Picked up DeliveredIn transit

Delivery scheduled
Fri 15 Feb
11:00 - 14:00

66% of online shoppers check a 
retailer’s returns policy before 
making a purchase.

49% say a retailer’s online return 
policy has deterred them from 
making a purchase. 

66%
49%

Being a DHL customer brings an endless list of benefits – from local 
pick-up times and extensive customs expertise, to fast, reliable delivery 
around the world. What’s more, with real-time online shipping tracking 
at your fingertips, you’ll always know where your goods are.

ON DEMAND DELIVERY (ODD) 
 
We know that customers value choice when it comes to their 
delivery options – and giving them visibility and traceability with 
proactive tracking notifications encourages trust and loyalty in 
your brand. ODD is a DHL service designed to reduce failed delivery 
attempts and improve the shopper’s experience. 

ODD gives customers the control to receive their delivery when and 
where they want it – an incredibly lucrative offering for your brand 
as the customer experience remains high throughout the process. 
ODD is currently available in 45 different languages in over  
160 countries 

With more successful first-time deliveries, carbon emissions are 
reduced with no need for re-deliveries, helping you continue to 
improve your sustainability efforts. Find out more here  
https://www.youtube.com/watch?v=qkodmnE74FA

Change 
Delivery Date

Signature release/ 
leave your 
signature

Collect from
Service Point

Leave with 
neighbour 

or concierge

Alternative 
address

Vacation hold

OUR ON DEMAND DELIVERY SERVICE TICKS ALL 
THE BOXES FOR CHOICE AND CONVENIENCE.

https://www.youtube.com/watch?v=qkodmnE74FA


CONTACT US
 
To speak to an international 
e-commerce expert contact us: 
Email: growyourecommerce@dhl.com

Valid: 10/2021


